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A Message from the Editor

Dear Colleagues, 

Since 2005, Forensic® has been committed to bringing professionals the products, news and research 
innovations essential to advancements in both the laboratory and the crime scene. 

As scientists, we know we can’t do it alone—collaboration is often the key that leads to the next 
breakthrough, whether that be at the bench or at police headquarters. For this reason, Forensic 
develops and curates content and voices from wide-ranging fields of disciplines. Our audience and 
authors include professionals in forensic chemistry, toxicology, biology, latent prints, trace evidence, 
computer forensics, law enforcement and medical examiners. After all, the criminal justice system 
relies on all it’s parts to make a whole. Our website and e-newsletters take readers through this entire 
journey, covering important milestones along the way.

Our e-newsletters are delivered to inboxes every Monday, Wednesday and Friday. Within, you will find 
a variety of engaging content: a breakdown of a new mass spectrometry method, the latest in a cold case investigation renewed by genetic 
genealogy, methods to achieve accurate cannabis measurements—the list goes on. The news we bring to you is fresh, often with interviews 
enabled by the voice of our experienced editorial team. We also publish exclusive Special Features each month from experts in the field. 
Kevin Miller was part of the FBI laboratory and now doles out “Unfiltered Tips” to help labs run effectively, while Antoinette Campbell is the 
founder of the Association of Women in Forensic Science. She brings a unique perspective to Forensic that is not available anywhere else. 
Finally, Danielle Green is a forensic chemist in one of the most renowned labs in the country, and she’s here to update our community on their 
efforts to revolutionize sexual assault investigations. 

We are committed to meeting the needs of our active, hungry audience. That’s why, for 2021, we are excited to be launching the Forensic 

Investigation Content Hub–Trends in DNA Analysis. By combining relevant content into an informational portal, content hubs help forensic 
professionals keep up with the latest technological advances and the newest discoveries. The Trends in DNA Analysis hub features three 
subsections any DNA analyst is intimately familiar with: Human Identification, Genetic Genealogy, and Next-generation Sequencing (or 
Massively Parallel Sequencing). 

Another part of the Forensic puzzle is products, because you can’t operate a lab or go to a crime scene empty-handed. Forensic is powered 
by Labcompare, the buyer’s guide for laboratory equipment. Labcompare visitors are actively seeking products to purchase, making them 
perfect sales-ready leads. The Labcompare Product Directory is organized into easy-to-navigate and simple-to-read categories that enable 
users to quickly find and compare products side-by-side, with a view of all specifications and product information. The “Get Quote” button 
makes it easy for users to accomplish their mission of finding a product, and your mission to provide high-quality equipment to those 
searching. 

Our Forensic webinars are also a fantastic opportunity to directly connect with eager users and purchasers. The interactive functionality of 
our webinars allows users to see panelists and ask them questions in real-time. What’s more, panelists are just as excited as the audience 
members, often telling a professional to email them directly if they have a problem or a question that can’t be immediately answered. 
Connecting an anxious purchaser to an end-user of an instrument or the manufacturer themselves is just one of the benefits of a Forensic 
webinar. These webinars help bring together a community of like-minded professionals who are yearning for more information as they look 
to make a difference in our criminal justice system. 

You may never know what you’ll find on the Forensic website on any given day, but you know you’ll enjoy it.

Michelle Taylor
Editor-in-Chief | Forensic®

mtaylor@comparenetworks.com
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Demographics

Forensic® attracts an audience that spans the entire forensic industry.

Data Source: Forensicmag.com October 2019 - July 2020

Industry Leading 
B2B Site for 
Leads: 
Forensic® reaches 
the people in 
the industry 
you want to see 
your products 
and product 
applications.52%

17%
22%

Forensic & Crime 
Scene Investigators

Academic/University 
Professor and Students

Criminalists

Position/Title

Global Audience

90%
North America

Users by Place of Employment

87%
Government

Private Consulting
Academic and more

Rest of World
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Audience Engagement

Forensic® attracts and engages an active audience of forensic professionals  
searching for the latest news and new products, services, and technologies.

Forensic® Visitors Typically...

Spend 
6 minutes 

per visit

Visit 
2 Pages 
per visit

Annual Engagement

> 387,000 
annual visits

>213,000
page views

Average Monthly Statistics

Over 38,000 
page views

 Over 23,000 
total visits

Opt-in Subscribers

21,900 opt-in 
eBlast subscribers

Over 23,000 
eNewsletter subscribers

Data Sources:
Omniture Analytics: October 2019 - July 2020
Campaign Monitor October 2019 - July 2020

“Forensic is the best source I have found for up-to-date information on 
the newest developments in the forensics community. Their articles are 
both interesting and informative. I never miss an e-newsletter!” 

Colleen Fitzpatrick, Founder, Identifinders International
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Editorial Special Features

Women in Forensics
The Women in Forensics editorial special feature offers a look at recent forensic news 
from a uniquely female perspective. Written by Antoinette Campbell, esteemed 
forensic scientist, founder of the Association of Women in Forensic Science and the 
personality behind the popular #womeninforensics Twitter account, this feature 
profiles the forensic and non-forensic work of women in the industry who are trying 
to make a difference. With levity, Campbell paints a picture for all regarding what it 
means to be a woman of science in today’s world. 

Dr. Miller’s Unfiltered Tips
Kevin Miller, former forensic examiner and research biologist for the FBI, has more 
than 20 years of hands-on experience in forensic laboratories. Currently a Senior 
Market Segment Leader with Hamilton Co., Miller offers engaging, easy-to-follow 
tips and tricks for forensic laboratories of all sizes. In this special editorial feature, 
Miller discusses evidence collection at the crime scene and how that affects the lab, 
the future of automated separation and robotic workflows, and how to preserve 
evidence quickly and effectively. 

Perspectives from NCFS
The National Center for Forensic Science (NCFS) at the University of Central Florida 
is on a mission to provide relevant and responsive forensic science research and 
operational support to the criminal justice community. Part of that mission requires 
being on the cutting-edge of R&D and understanding the unique needs and wants 
of the forensic and law enforcement communities. This editorial special feature is 
written by Danielle Green, a forensic chemistry specialist in the Bride Group at NCFS. 
Candice Bridge pioneered the Sexual Lubricant Database, and her lab is continually 
looking for ways to improve techniques within the forensic community. 

Mobile Forensics in the 21st Century
For more than 20 years, Heather Mahalik has worked on high-stress and high-profile 
cases, investigating everything from child exploitation to Osama Bin Laden’s media. 
She has helped law enforcement, eDiscovery firms, and the federal government 
extract and manually decode artifacts used in solving investigations around the 
world. She is the co-author of Practical Mobile Forensics, currently a best seller from 
Pack’t Publishing. Heather also serves as a senior instructor, author and the course 
lead for FOR585: Smartphone Forensic Analysis In-Depth at the SANS Institute. She 
is currently the Senior Director of Digital Intelligence at Cellebrite. Prior to joining 
Cellebrite, Heather served as the Director of Forensic Engineering at ManTech 
International Corporation.
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Editorial Calendar

January February March April May June

Bi-Weekly 
Spotlights

NGS/MPS DNA Human 
Identification Ballistics Evidence 

Collection Trace Evidence 

Genetic 
Genealogy Toxicology Spectroscopy & 

Chromatography
Crime Lab 

Management Pathology Anthropology

Special 
Features

Dr. Miller’s 
Unfiltered Tips

Mobile Forensics 
in the 21st 
Century

Women in 
Forensics

Perspectives 
from the 

National Center 
for Forensic 

Science

Mobile Forensics 
in the 21st 
Century

Perspectives 
from NCFS

Women in 
Forensics

Mobile Forensics 
in the 21st 
Century

Perspectives 
from the 

National Center 
for Forensic 

Science

Events
AAFS 

Feb 15-20, 2021, 
Houston, TX

ASCLD
April 11-15, 2021
Boston, Mass.

July August September October November December

Bi-Weekly 
Spotlights

Accident/
Crime Science 
Reconstuction

PCR Footwear 
Analysis Cybersecurity Medical 

Examination Latent Prints

Digital/Moble 
Forensics Imaging Controlled 

Substances DNA Sexual Assault 
Kits

Forensic 
Chemistry

Special 
Features

Perspectives  
from NCFS

Mobile Forensics 
in the 21st 
Century

Women in 
Forensics

Perspectives 
from the 

National Center 
for Forensic 

Science

Mobile Forensics 
in the 21st 
Century

Perspectives  
from NCFS

Women in 
Forensics

Mobile Forensics 
in the 21st 
Century

Perspectives 
from the 

National Center 
for Forensic 

Science

Events
ISHI

Sept. 14-17, 2021
Orlando, FL
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Branding & Lead Generation Offerings

The most comprehensive selection of marketing solutions available to customize, target, 
and capture the right audience for you and boost your ROI. Forensic® media and editorial 
consultants will help you best utilize our content and media channels to ensure you gain 
maximum exposure and response.

AWARENESS

EXPLORATION

EVALUATION

FINAL DECISION
PURCHASE

News 

Custom Content

Interactive 
Content Hubs

Content Marketing

Display Ads

eNewsletters

Email Blasts

Videos

Webinars

Product Directory

Featured Products

Product Reviews

*Powered by 

Request a quote

Clickthrough

LOW                                                                                                                            CONVERSION RATE                                                                                                                HIGH

“Forensic’s topics are always relevant and timely, and the brand has wide 
appeal for its scientific details presented in a highly readable format. We’ve 
been honored to see very well-written articles that mention our products in 
the context of forensic applications in this publication.”

Pamela Mansfield 
Marketing Communications Specialist, JEOL USA Inc.
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Marketing Objectives

Brand  
Awareness

Custom 
Content 

Creation & 
Promotion

High Funnel  
Lead 

Generation

Thought 
Leadership

Traffic  
Generation

Content 
Marketing

Sales-ready  
Lead & Traffic 

Generation

eNewsletter Sponsorship p.8 • • •

eBlasts p.9 • • •

Display Ads p.10 • • •

Remarketing Ads p.11 • • •

Content Marketing p.12 • • • • •

Forensic Investigation 
(Content Hub) p.13 • • • • •

Sponsored Live Webinars p.14 • • • •

Tradeshow Videos p.15 • • • • • •

Product Brochure Videos p.15 • • • • • •

Customer Profiles & 
Testimonials p.15 • • • • • •

Custom Video Solutions p.16 • • • • • •

Product Listings p.17 • •

Featured Product Listings p.18 • •

MEDIA 
CHANNELS

CONTENT
ADVERTISING

PRODUCT
LISTING

DIRECTORY

CONTENT
CREATION
SERVICES
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eNewsletter Sponsorship

BRAND  AWARENESS

HIGH FUNNEL  
LEAD GENERATION

TRAFFIC GENERATION

Wrap Your Message in Alongside 
Groundbreaking News
Forensic® newsletters are highly effective for driving brand 
awareness and product introductions. Sent to qualified forensic 
professionals, our eNewsletters place your messaging alongside 
breaking news and other meaningful content. Forensic® is your 
trusted source for news and technologies, which means our 
newsletters provide vital and engaging information, breaking 
through our audiences’ inbox.

eNewsletters Provide:
• Digital: Readers are accessing content and email from mobile 

devices more than ever before; reach an expanded online 
audience – anywhere, anytime.

• Direct: A line to lab professionals’ inboxes

• News: The chance to place your ads beside groundbreaking 
news

Features:
• Premium Leaderboard banner (600x100 pixels) sponsorship is 

positioned at the very top of the email

• Table-of-Content (TOC) RMR (300x250 pixels) sponsorship is 
positioned above the fold.

• Reports sent one week after deployment, including total sent, 
views, total clicks, and CTR.
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eBlasts

BRAND  AWARENESS

HIGH FUNNEL  
LEAD GENERATION

TRAFFIC GENERATION

eBlasts are an effective way to reach out personally to 
prospective customers and clients. A permission-based 
marketing option, Forensic®’s eblasts provide a cost-effective 
and value-rich opportunity to drive your sales and marketing 
campaign through audience-directed messaging, allowing you to 
elevate awareness, promote your seminars, webinars, introduce 
new products and technology, announce relevant company news, 
present special offers, and more. 

eBlasts Provide:
• A direct line to forensic professionals’ inboxes

• Quality branding for new products and special offers

• Direct links to your websites

• Visual representation of your organization

• Recognition of your logo and branding

Features:
• Free optimized email templates are available if needed

• Custom template design and translation services offered

• Report sent one week after deployment includes; total sent, 
clicks, total opens, CTR, and open rate
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Display Ads

Display ads can lead to higher click-throughs, better branding, 
and increased interaction with your brand and its products.  
Your online ads are well-positioned for high visibility.

Display ads appear throughout the site and are sold on an 
impression basis.

Targeting by geography and selected pages are available for  
an additional cost.

Features:
• Standard IAB sizes are offered:

 – Leaderboard (728 x 90 pixels)

 – Billboard (970 x 250 pixels)

• Static image and HTML5 formats are all supported

• Initial load size up to 50kb max

• Total file size up to 10MB max

• Reports, generated upon completion of ad campaign, include 
number of impressions and number of clicks

BRAND  AWARENESS

HIGH FUNNEL  
LEAD GENERATION

TRAFFIC GENERATION

BILLBOARD AD

LEADERBOARD AD
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Remarketing Ads

The Remarketing Program allows you to show display ads 
to Forensic® visitors across a vast network of internal sites 
as they browse on either desktop or mobile devices.

• Remarketing allows you to expand the reach of your 
display advertisements beyond the Forensic® site  
using the Google Ad Network

• Helps to increase awareness and engagement with 
your brand 

Features
• Minimum 25,000 impression per campaign

• Creative can be swapped once per month for 
campaigns running longer than a month

• Select from multiple ad sizes; maximum three sizes 
are included

• Monthly report with the following metrics is included: 
number of impressions and number  
of clicks

BRAND  AWARENESS

HIGH FUNNEL  
LEAD GENERATION

TRAFFIC GENERATION
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Content Marketing

A content marketing lead generation program helps support 
your marketing efforts by targeting your desired audience in the 
awareness phase. This effective tool will help you attract, acquire, 
and engage your audience by honing in on the issues that are 
important to them.

Content will be hosted on our site and marketed through our 
network to generate leads, which will result in profitable customer 
opportunities for nurturing your prospects in the buying journey.

Features:
• Editorial expertise and integrity

• Accomplished design team

• Effective campaign management

• Production and design of original, gated content (e.g., 
comparison chart, timeline, infographic, list, fun facts,  
and more)

• Lead form registration

• Lead guarantee (based on package)

• Marketing through our network—online, email, social media, 
and more

Bronze Package

• Customer-provided assets (1 piece)

• 1 piece of Gated Content (original)

Silver Package 

• Customer-provided assets (up to 4 
pieces)

• 1 piece of Gated Content (original)

BRAND  AWARENESS

CUSTOM CONTENT 
CREATION & PROMOTION

HIGH FUNNEL  
LEAD GENERATION

THOUGHT LEADERSHIP

CONTENT MARKETING

Gold Package

• Customer-provided assets (up to 4 pieces)

• 1 piece of Gated Content (original)

• Webinar

Platinum Package

• Customer-provided assets (up to 4 pieces)

• 1 piece of Gated Content (original)

• 1 Webinar

• 1 LABTalk Sponsorship
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Forensic Investigation

Content hubs are a forward-thinking opportunity that 
connects with readers in a targeted and interactive 
format. By aggregating relevant content into an 
informational portal, content hubs help forensic 
professionals keep up with the latest technological 
advances and the newest discoveries.

This content hub is designed for forensic professionals 
involved in DNA analysis. Sponsorship benefits include 
thought leadership, branding, lead generation, and 
contextual editorial placement. Sponsorships are 
available per content hub subtopic:

• Human Identification

• Genetic Genealogy

• Next-Generation Sequencing

BRAND  AWARENESS

CUSTOM CONTENT 
CREATION & PROMOTION

HIGH FUNNEL  
LEAD GENERATION

THOUGHT LEADERSHIP

CONTENT MARKETING

NEW! Forensic Investigation Content Hub - Trends in DNA Analysis

Features:
• In addition to positioning your company as a thought 

leader, a Forensic Investigation sponsorship provides 
extensive branding and lead generation opportunities 
throughout the 6-month sponsorship period.

• Sponsorship includes the opportunity to associate content 
and products within the Forensic Investigation portal; 
maximizing your company’s content creation investment.

Sponsorship Includes:

• One to three sub-topic sponsorships 

• Co-sponsorship for 6 or 12 months and offers prominent 
branding and recognition through an extensive 
promotional program 

• Monthly vendor-supplied gated content hosting per 
sub-topic sponsorship per month (e.g. articles, video, 
application notes, etc.)

• Association to Forensic®’s developed gated content (e.g. 
infographics, timelines, etc.)

• Contact info for all registrants and content downloads are 
shared with the sponsor*

• One featured product listing per sub-topic

• Dedicated Sponsor Showcase that includes related articles, 
videos, products, application notes, etc. from the sponsor

*Leads generated by gated sponsored content and featured product listing are 
exclusive to that sponsor. however, leads derived from Forensic®’s gated content are 
shared between all sub-topic sponsors

Reporting:
• Monthly reporting includes registration and content 

download leads, content engagement metrics; promotional 
effort metrics shared quarterly.
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Sponsored Live Webinars

Fully customizable, live webinar are a popular way to provide 
customer training, educating potential buyers on your new 
products, hosting online classrooms, or continuing education 
events. Forensic® Live Webinars put you in front of a large 
audience without the travel costs.

• Designed to provide registrants the opportunity to learn 
about novel technological advances.

• Each webinar is produced by Forensic® as a streaming audio 
broadcast synced with a PowerPoint presentation.

• Offer sponsors an opportunity to position themselves as 
thought leaders through knowledge sharing and expertise.

• Sponsorship includes co-branding in all promotional 
materials, which provides brand exposure to the highly 
engaged Forensic® audience.

• Sponsorship is a great demand-gen channel, as registrant 
contact details are provided.

Features:
• Expert, turnkey coordination and management of event

• Assistance with speaker recruitment and topic refinement

• Hosting of on-demand archived event for twelve months

• Comprehensive promotional program includes four eBlasts, 
eNewsletter sponsorships, social media postings, and 
website placement

• Sponsorship includes logo placement on promotional 
material and two custom registration questions

Reporting:
• Comprehensive reporting includes contact information for 

all registrations as well as engagement metrics including 
time engaged, questions asked, and polling or survey 
question responses.

Additional Options:
• On-demand webinars also are available for non-live 

sponsored webinar opportunities. 
BRAND  AWARENESS

HIGH FUNNEL  
LEAD GENERATION

THOUGHT LEADERSHIP

CONTENT MARKETING
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Videos

Tradeshow Videos
Videos engage viewers and drive traffic. Educate prospects 
after the conference and throughout the year.

Product Brochure Videos
Product Brochure Videos are mini-commercials on your 
offerings that can be leveraged and multipurposed towards 
any marketing/sales needs. The video features a combination 
of compelling graphics, music, and audio narration.

Product Demos & Training
Demonstrate your products to prospects and customers 
through online videos. Sales and marketing can use them 
in presentations; scientists can view them independently 
throughout the year.

Customer Profiles & Testimonials
Customer Profile and Testimonial Videos showcase your 
products in action at a laboratory, or feature a customer 
discussing your product at a conference. These videos allow 
scientists to see how others have benefitted from purchasing 
your product.

Video Features:
• Production coordination

• HD camera/lighting package

• Script development/storyboarding 
with client

• Video editing, motion  
graphics, sound design

• Professional voiceover  
narration/recording

• Optimized for online  
and mobile devices

• 6-12 months hosting on  
global server network

• Featured on Forensic®  
video pages

• Deliverables: .mov/.wmv/.mp4 
copies and HTML embed code

• Turnaround time six weeks 
from start of project 
including three rounds  
of changes

• Client owns the copyright

• Complete reporting 
of views, clicks, and 
downloads 

• Contact details of those 
who downloaded your 
poster, if gated option 
selected

• 3D Animation  
services available at  
an additional cost

BRAND  AWARENESS

CUSTOM CONTENT 
CREATION & PROMOTION

HIGH FUNNEL  
LEAD GENERATION

THOUGHT LEADERSHIP

TRAFFIC GENERATION

CONTENT MARKETING
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Custom Video Solutions

3D Animation
3D animation is the ideal format for delivering a visually rich, 
informative overview of your latest product. Take the viewer 
on a tour inside your product, spin your product 360°, or 
zoom in on a sample at the molecular level. Combining 3D 
animation with voiceovers and commentary from technology 
experts provides customers with a deep and detailed look at 
your technology’s benefits.

Viral Video Commercials
It’s a video that spreads like a virus, as the link is emailed 
from scientist to scientist. By creating highly entertaining 
videos aimed at your target audience, our viral videos help 
your products literally market themselves as viewers forward 
them to their colleagues and friends. By embedding the video 
on a page alongside more technical information about your 
product and a link to request a quote, viral campaigns deliver 
your product message and generate sales leads.

Microsite
A Microsite is a webpage designed to educate buyers on 
your new product or upcoming event through detailed 
information, interactive video, and an easy form where 
they can request more information. Fully customizable to 
meet any marketing needs, a Microsite will help you boost 
awareness, drive sales leads and registrations,  
and precisely measure ROI on your marketing spend.

BRAND  AWARENESS CUSTOM CONTENT 
CREATION & PROMOTION

HIGH FUNNEL  
LEAD GENERATION

THOUGHT LEADERSHIP TRAFFIC GENERATION CONTENT MARKETING
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Product Listings

Forensic® now powered by Labcompare, the Buyer’s 
Guide for Laboratory Equipment, provides an 
opportunity to place your company’s products in the 
Forensic section of the Labcompare product directory. 

The Labcompare Product Directory, which is organized 
into easy-to-navigate and simple-to-read categories 
that enable users to quickly find and compare products 
side-by-side, with a view of all specifications and 
product information.  

Features:
• Labcompare visitors are actively seeking products 

to purchase. Qualified, sales-ready leads are 
generated when the user clicks on the “Get Quote” 
button.

• Leads can be delivered daily, as they are received, 
with full contact details and purchasing timeframe.

• Leads can also be delivered through API integration 
to your CRM.

• Click-based consumable listings receive supplier 
page links to product pages on your company 
website that generate sales-ready traffic

• Monthly summary reports include product page 
views and the number of leads generated.

BRAND  AWARENESS SALES-READY LEAD & 
TRAFFIC GENERATION

Powered by
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Featured Product Listings

Forensic® now powered by Labcompare, the Buyer’s 
Guide for Laboratory Equipment, provides an 
opportunity to place your company’s products in 
the Forensic section of the Labcompare product 
directory.

Labcompare’s Featured Products program ensures 
that our audience becomes aware of and engages 
with your most important products at many 
touchpoints throughout their buying journey and 
can generate sales-ready leads.

Featured Products are a proven way to generate 
additional exposure for a new product launch or 
showcase existing products.

The program utilizes a wide range of Labcompare 
channels for maximum visibility.

Features:
• Sponsored product status (highlighted at the 

top of a category page) in Labcompare’s product 
directory for 12 months

• Rotation within Forensic’s newly expanded 
homepage carousel for 3 months

• Up to five images or hosted videos can be 
included with product listing

• Inclusion in a dedicated Featured Product 
section for 12 months

• Inclusion in one related Forensic article and one 
related Forensic eNewsletter

BRAND  AWARENESS SALES-READY LEAD & 
TRAFFIC GENERATION

Powered by
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Advertising Rates

Media Channels

Email Blast Cost

Custom Email Blast ($1,500 minimum drop) $0.25 per email

Creative Services Custom Quote

eNewsletter Sponsorship Cost

Weekly Newsletter  
- Primary Sponsor (Leaderboard)

$1,500

Weekly Newsletter 
 - TOC Sponsor Position 1 (RMR)

$1,500

Weekly Newsletter  
- TOC Sponsor Position 2 (RMR)

$1,500

Online Display Advertising Cost

Billboard Advertisement  
- Run of Site (Top or Position)

$90 CPM

Leaderboard Advertisement  
- Run of Site (Top or Bottom Position)

$85 CPM

Remarketing Program Custom Quote

Content Advertising

Content Marketing Cost

Content Marketing - Bronze Package $5,000

Content Marketing - Silver Package $10,000

Content Marketing - Gold Package $20,000

Content Marketing - Platinum Package $40,000

Forensic Investigations Content Hub Cost

Content Hub - Sponsorship 1 subtopic $5,000

Content Hub - Sponsorship 2 subtopics $9,000

Content Hub - Sponsorship 3 subtopics $12,500

Content Creation Services Cost

Video $10,000

Audio Webinar $2,500

On-Demand Video Webinar $3,000

Product Brochure Video $6,500

Tradeshow Video $3,500

Video Microsite Custom Quote

Commercial Video Custom Quote

3D Animation Custom Quote

Demo/Training Video Custom Quote

Customer Profile/Testimonial Video Custom Quote

Product Listing Directory
Cost

Featured Product Listing $1,750

Product Listing with Lead Generation Custom Quote

Pay Per Lead, Click, or Impression Custom Quote

Corporate Profile $1,500
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Contact Information

For marketing solutions, ideas, and opportunities, contact the Forensic® team  
with the most leadership, years of experience, and service in the industry.

Sales - United States
Matthew Gray McClosky 
Sales Director 
mmcclosky@comparenetworks.com 
650.416.0510

S. McCorvie Wham 
Senior Account Executive 
mwham@comparenetworks.com 
203.209.7299 

Terri Porch 
Account Executive 
tporch@comparenetworks.com 
772.777.0415 

Sales - International
Emily Watson 
Advertising Sales Manager, EMEA 
ewatson@comparenetworks.com 
+44 (0)1875.82570

Content
Michelle Taylor 
Editor-in-Chief 
mtaylor@comparenetworks.com

Amitra Dutta 
Content Marketing Coordinator 
adutta@comparenetworks.com

Customer Success
Andrew Scouten 
Account Coordinator 
ascouten@comparenetworks.com

Shiena Enerio 
Customer Success Lead 
senerio@comparenetworks.com

Accounting
Tony Li 
Accounts Receivable 
tli@comparenetworks.com 

For advertising inquiries contact:

sales@forensicmag.com

Forensic® is powered by Labcompare, the Buyer’s Guide for Laboratory Professionals.

A Division of CompareNetworks
395 Oyster Point Boulevard, Suite 300

South San Francisco, CA 94080
650.243.5600


